
Suites  122/123,   1st Floor,   OPIC   Plaza,   By   Sheraton   Hotels, Mobolaji Bank Anthony Way, Ikeja, Lagos.

Tel: 08153330441, 08023183234, 08188883999. 

E-mail: enquiries@brandbelievers-ng.com, brand_believers@yahoo.co.uk

 www.brandbelievers-ng.com

Brand Believers@brandbelieversn Brand Believers brand_believers

INTEGRATED MARKETING COMMUNICATIONS 

BRAND STRATEGY DEVELOPMENT  

CREATIVE DEVELOPMENT (COPY & GRAPHICS DESIGN)

MEDIA PLANNING AND BUYING (TV, RADIO, PRESS, OUTDOOR) SERVICES 

PRODUCTION (TV, RADIO & PRINTING SERVICES)

PUBLIC RELATIONS SERVICES

BRAND ACTIVATIONS UNIT (EXPERIENTIAL & EVENTS)

DIGITAL ADVERTISING UNIT.



These marketing communication solutions and 
branding services have over the years been offered 
to a select group of a mix of multinationals, local 
tigers, ambitious MSMES and SMES some of whom 
have been with us for no less than ten years. 

Brand Believers is a Full-Service Brand Strategy & 
Integrated Marketing Communications firm 
offering Above-The-Line (ATL) and Below-The-Line 
(BTL) Marketing Communication Solutions to a 
select group of Clients.  These services include:  
Strategy Development, Creative Development 
(Copy & Design), Media Planning and Buying (TV, 
Radio, Press, OOH, Digital), Production (TV, Radio & 
Printing Matters), PR and Activations (Events & 
Experiential). 

We operate as a Limited Liability Company with 
Registration Number RC 478703 and started 
operations 1st of May, 2003 with six Board 
Members consisting of two Directors in Executive 
Capacity (Chief Eshiet Essien – Founding Managing 
Director/CEO and Mr. Akinyemi Lofindipe – 
Founding Executive Creative Director) with Mrs 
Mary Ememobong, Mr Ayodeji Tejuosho, Mr 
Gbenga Owolabi, Mr Enitan Adeyemi as Non 
Executive Directors. The company has a 100% 
Nigerian Shareholder Structure.

OUR STORY

OUR PERSPECTIVE

Brand Strategy is a long-term plan for the 

systematic development of a brand to enable it 

meet its agreed objectives. Strategy is rooted in

the brand's vision and driven by the principles of differentiation and sustained consumer 

appeal. 

Designing successful Brand Strategies and Walking 

them through all forms of brand communications 

remain at the core of our competence.

Young, Smart, Status Quo Bursters. They come here 

everyday not to work, but to have fun and get paid for it. 

OUR PEOPLE

OUR BUSINESS MODEL
CLIENT BONDING

We will closely partner with our clients in the 

on-going project of discovering and taking 

advantage of opportunities that exist in the 

market place and leveraging such to the 

advantage of the brands in our mutual care.

Brand strategy influences the total operation of a 

business to ensure consistent brand behaviours and 

brand experiences. It therefore stands to reason that, 

where the brand strategy is wrong, or worse, does not 

exist, brand communication and indeed any other 

brand – focused activity will result in less than 

favourable outcome.  

To Be The Most Creative 

And Innovative 

Brand-help Company 

In Nigeria

OUR VISION 

To Consistently Deliver 

Superior Value To Our Clients, 

Workforce, Suppliers, And 

Investors In An Environment 

Totally Free From 

Any Form Of Prejudice. 

OUR CORE VALUESOUR MISSION 
OUR VALUE 

PROPOSITION

We Will Invest In People, 

Tools … Everything To Help Us 

Deliver Superior Creative 

Products, Speedily And At A Price 

That Is Very Competitive.

- Creativity

- Innovation

- Teamwork

- Humility

- Integrity

Some o f  the i r 

i d e a s  c a n  b e 

outrageous, but 

then again who 

bu i l d s  a  t ru l y 

g r e a t  b r a n d 

w i thou t  do ing 

o u t r a g e o u s 

things?



 "The Lighted Bulb" Symbolises 

Very succintly, Our Work Attitude And Ethic. 

To Document Ideas That Occur To Them While Away 

From The Office. That Way We Ensure Steady Stream Of 

Fresh Thoughts For The Brands In Our Care, 

The Light Is Always On Here. 

With The "Lighted Bulb" On The Cover. The Reason? 

We Do Not Switch Off When We Close Up For The Day. 

Every Member Of Our Team Carries A Note Pad 
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OUR MASCOTOUR MASCOT
Chief Eshiet Essien

(Managing Director/CEO)

Mr. Akinyemi Lofindipe

(Executive Creative Director)

The driver's role is best 

executed up-front. These 

t w o  g e n t l e m e n ,  o u r 

MD/CEO, Chief Eshiet 

Essien and our Executive 

Creative Director, Mr. 

Akinyemi Lofindipe, 

both principal partners in 

the business, have been 

the driving force behind 

the success of Brand 

Believers.

OUR DRIVERS



Intercontinental Distillers Limited

Nigerian 
Breweries
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For us at Brand Believers, the most important line is the Client’s bottom-line For us at Brand Believers, the most important line is the Client’s bottom-line 



SOME OF OUR WORKS (Creatives)

Success 
Demands 

A Good 
Spirit

...the right spirit, 

the right feeling.

Intercontinental Distillers Limited
18+



(Creatives)SOME OF OUR WORKS

WE HAVE THE 

AmoNITION

Head Office Smartline: 0700amochicks (0700266244257)
Farm Office: 1, Ife-Odan Road, Awe, P. O. Box 736, Oyo, Oyo State. 

E-mail: info@afshltd.com   Website: www.afshltd.com

Head Office Staff:
Shola - 07038701910
Kunle - 08035702410

Regional Executives (West)
Eric - 08165669539
Simeon - 08060828896

Regional Executives (East)
Osas - 08130808039
Tope - 07039506906

Regional Executives (North)
Dan - 08030882652
Kehinde - 08054509667

Technical Support
Dr. Anand - 07033700648
Dr. Ogunbayo - 08033264318

Amo Farm
Sieberer Hatchery

Limited
... the source you can trust

AMO BIRDSAMO BIRDS

DO YOU DESIRE 
2KG OF BROILER MEAT 
IN 35 DAYS?

 

Fast growth

Average weight of 1.8kg body weight in 32 days

2kg body weight in 35 days

Average Feed Conversion (FCR) of 1.65; implying 1.65kg flesh for every 1kg feed taken

Maximum mortality of 2% in 35 days

 Amo Day Old Broiler under Ideal Management System guarantees:



(Creatives)SOME OF OUR WORKS
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Fanta Mega Jam ActivationSOME OF OUR WORKS

Gala Crunchies 

School Activation



Coca-Cola Boat Cruise Activation 

Children’s Day Party / ActivationSOME OF OUR WORKS



Knorr Force For Good
(KFFG) School and Community Activation SOME OF OUR WORKS



Intercontinental Distillers Limited

Re-launch Event

Funzone ActivationSOME OF OUR WORKS



Artistry 

Activation

Commercial Telephone 
Operators Forum ActivationSOME OF OUR WORKS



Visit to Heart of Gold Hospice

New Ultra Modern Factory OpeningSOME OF OUR WORKS



Activation

PR / Media Relations 

CAT FISH FARMERS ASSOCIATION OF NIGERIA (CAFAN) 

ENDORSEMENT CEREMONY 

FOR GRAND CEREALS FISH FEED. 

SOME OF OUR WORKS



“Physician, heal thyself”“Physician, heal thyself”


