Brand Strategy & Communications

INTEGRATED MARKETING COMMUNICATIONS
< BRAND STRATEGY DEVELOPMENT

' CREATIVE DEVELOPMENT (COPY & GRAPHICS DESIGN)
" MEDIA PLANNING AND BUYING (TV, RADIO, PRESS, OUTDOOR) SERVICES
< PRODUCTION (TV, RADIO & PRINTING SERVICES)
" PUBLIC RELATIONS SERVICES
" BRAND ACTIVATIONS UNIT (EXPERIENTIAL & EVENTS)

¢ DIGITAL ADVERTISING UNIT.

From knowing to doing




OUR STORY

Brand Believers is a Full-Service Brand Strategy &
Integrated Marketing Communications firm
offering Above-The-Line (ATL) and Below-The-Line
(BTL) Marketing Communication Solutions to a
select group of Clients. These services include:
Strategy Development, Creative Development
(Copy & Design), Media Planning and Buying (TV,
Radio, Press, OOH, Digital), Production (TV, Radio &
Printing Matters), PR and Activations (Events &
Experiential).

These marketing communication solutions and
branding services have over the years been offered
to & select group of a mix of multinationals, local
tigers, ambitious MSMES and SMES some of whom
have been with us for no less than ten years.

We operate as a Limited Liability Company with
Registration Number RC 478703 and started
operations 1st of May, 2003 with six Board
Members consisting of two Directors in Executive
Capacity (Chief Eshiet Essien — Founding Managing
Director/CEO and Mr. Akinyemi Lofindipe -
Founding Executive Creative Director) with Mrs
Mary Ememobong, Mr Ayodeji Tejuosho, Mr
Gbenga Owolabi, Mr Enitan Adeyemi as Non
Executive Directors. The company has a 100%
Nigerian Shareholder Structure.

OUR BUSINESS MODEL

CLIENT BONDING

We will closely partner with our clients in the
on-going project of discovering and taking
advantage of opportunities that exist in the
market place and leveraging such to the
advantage of the brands in our mutual care.

OUR PERSPECTIVE

Brand Strategy is a long-term plan for the
systematic development of a brand to enable it
meet its agreed objectives. Strategy is rooted in

the brand's vision and driven by the principles of differentiation and sustained consumer

appeal.

OURPEOPLE

Brand strategy influences the total operation of a
business to ensure consistent brand behaviours and
brand experiences. It therefore stands to reason that,
where the brand strategy is wrong, or worse, does not
exist, brand communication and indeed any other
brand - focused activity will result in less than
favourable outcome.

Designing successful Brand Strategies and Walking
them through all forms of brand communications
remain at the core of our competence.

Young, Smart, Status Quo Bursters. They come here [ K

OUR VALUE
PROPOSITION

everyday not to work, but to have fun and get paid for it.

OUR MISSION  OUR CORE VALUES

b

To Consistently Deliver

OUR VISION

Some of their
ideas can be
outrageous, but
then again who

builds a truly

- Creativity We Will Invest In People,

great brand

To Be The Most Creative Superior Value To Our Clients,

- Innovation Tools ... Everything To Help Us

And Innovative Workforce, Suppliers, And without doing

- Teamwork Deliver Superior Creative
- Humility Products, Speedily And At A Price
- Integrity That Is Very Competitive.

Brand-help Company Investors In An Environment outra geous

In Nigeria Totally Free From 'rhingsa
Any Form Of Prejudice.
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OUR DRIVERS

The driver's role is best -

executed up-front. These
two gentlemen, our
MD/CEO, Chief Eshiet
Essien and our Executive
Creative Director, Mr.
Akinyemi Lofindipe,
both principal partners in
the business, have been
the driving force behind
the success of Brand

Believers.

Chief Eshiet Essien
OUR MASCOT (Managing Director/CEQ)

"The Lighted Bulb" Symbolises
Very succintly, Our Work Attitude And Ethic.
We Do Not Switch Off When We Close Up For The Day:.
Every Member Of Our Team Carries A Note Pad
With The "Lighted Bulb" On The Cover. The Reason? : | B
i Mr. Akinyemi Lofindipe
To Document Ideas That Occur To Them While Away ;_{:_.j- | (Executive Creative Director]
From The Office. That Way We Ensure Steady Stream Of LD ‘
Fresh Thoughts For The Brands In Our Care, =
The Light Is Always On Here.
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For us at Brand Believers, the most important line is the Client’s bottom-line For us at Brand Believers, the most important line is the Client’s bottom-line
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| SOME OF OUR WORKS (Creatives)

Just because
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use the right oil,
I may not be the TAKING COURT WILL
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(Creatives)

Fishing
torValue

We believe that lack of sight
shouldn' diminish VISION,
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SOME OF OUR WORKS

(Creatives)

CADBURY NIGERIA PLC

2018 =

@ CAP plc

THANK YOU, NIGERIA.

ANNIVERSARY

1946 - 2016 | Winning with Nigeria
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Your body is
the engine.
This is the
Lubricant.
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Happy Teachers’ Day!
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SOME OF OUR WORKS (Creatives)

UNCOMMON ™

TRANSFORMATION —

@ Power to the people @ Roads to the people’s heart

claim to
leadership.
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SOME OF OUR WORKS (Creatives)

@ @

Share Some

&tﬂalﬂﬂt Lovt; This i % ?5*’@?«*;@‘?3, n:}f:;ﬁ? B ?Eg.%;@;h %g,,. H:g_‘a 3
Chﬂdh#ﬂd Eﬂ:ﬁ*tl" e ';i-';'..' {5’,L p-“Ef"[ %;} ?3#&?"’ 5,—5_‘___‘ :qr"g”*y
gl s S

fs The ~mmmem | CREATE YOUR e
Happicst W= OWN HAVEN |S SERVED = FORTHOUGHT
o) G . i sl |

- s

-Yuur Léft _— i [ RS TR R PR IR TS :li-.l'\._ -1 :I.l'u T TIETT e LS B B - e e h-'
e @ —_
i ':..’.'.:.:_.a'.:.':-:_ s T
= : B . - b sET¥oL Lol ﬂ‘u.nl: FOODS {TuUAC FOODS
: 4 _ o
TYary Cald awers oie E‘ E¥vry Cold Dzt Vs 0dn - e
s & Ao P
When one avenue
COI CRCE “es
ONVENIENCE
M. Bigg's on 151 5 1 i c
IS BEING CLOSE TO YOU oased for anovations. Another road is
oo OPENED b
B 'd |I_1,1 o el Suersie = e |lnrl.- r.r.!!l.‘u Ti
k. Hermnirais r)rEr\- ot el poond e 8
Haveaver, Mr, Bigg's on Z2nd road ms wesl m.llh D |"E|FLL Hrb-ll on 2'1 m:-:l .llh. sif I -mr;f -'I
Experionce the new order of luxury ;‘illllr:"’:q Ir":':g::"ﬂzl": I’E:'JI ::fr',” . » ;b i e -
3 T g T ; - It's a dirty job,
s but somebody’s got to do iL

One good
reason
not to hate
Mondays

far away,
let the fun
begin today

Fram biTta tiatvp b dall freess silahl Paiml sl A lisspo pesviibes S ily, sfictne cars sl 88 o i BrtEE
\ P TR ] WL s e pons e, s 1] T FLIITE 160t sl e¥aslive SC0n SjAISAI jueen aascaimisg
\
Ur\'* Waad 1 ki snijay e fisanaty arel b clamnabeg afes an pasr sk

JSrERE care

Brond Belecvers

Brand Strategy & Communications



| SOME OF OUR WORKS @Q Fanta Mega Jam Activation

Gala Crunchies
School Activation




SOME OF OUR WORKS




SOME OF OUR WORKS (" % [ (k#¥0) schoo! and Community Actvation




7t Funzone Activation

Intercontinental Distillers Limited ORY GIN

nn';:m Re-launch Event
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SOME OF OUR WORKS

@ Visit to Heart of Gold Hospice




SOME OF OUR WORKS PR / Media Relations

Q/WActivation

CAT FISH FARMERS ASSOCIATION OF NIGERIA (CAFAN)
ENDORSEMENT CEREMONY

FOR GRAND CEREALS FISH FEED.

Executive Director, Corporate Services UACN Plc, Joshua Dada (right); National President, CAFAN, Chief Tayo
Akingbolagun, Managing Director, Grand Cereals Limited, Layi Oyatoki, at the Vital Fish Feed CAFAN endorse-
ment ceremony held in Golden Tulip, Lagos.

Brand Strategy & Communications



‘:‘?@
P@ysician, heal thyself”
& \5,

)
ST

/

%

S pmur mraed - -_d-tl.—p e s ke [ el slmiyn Be 7 Plink man
# man e aing e e in the 800y e T
WAl i Barwe: Bafleiiest
weed e b T et savty B0
L

[ : ™ i e
Tdt 1o i ' LITE L
O ) - "..- ] ... y ¥
i Pecoerd g Peleceet

L
Brond Sirotegy A Communications

e

D A YA The answer
A RS o 0 Is advertising. ____——=7(

£

@

O NENIES
Now, what is BROMISECH!
’ l\..

Brand Belicoe the question? e

Mamemissr Bongo Tes?
M wvirn e dmaading dea Seandd by s 808 aaal TR
Wttt mDed Ctigmen Geauigs
Thie pre-srmissm Quick Sonics Rssissnm of he md B
Woharn iy B Baleries !
Tiha hmmrling diganoos Batiary oesnd =F ihs s T3S snd earvy A

FHa, o BI A07 Db 18 —hay raj =arees Srodkeg debole Lar M deee 6 ey eayn sk oooon

el T LT

o reguiee rorhrbeg mrmunerbeng oeed

« From knowing 1o doing.- and wery well oz, e nely wfun v B chondy indicrried frd e wht in requined. G first cofling & devslopng T eand bad Sl e ™
cirhA g A etttk B0 e M o = e o s n e S
civeesrarsaotgn, kachpfing b el Bl 6 deietang So B whel e bokicg for i @ Sy (e s sy sevasars. By @iuryhvel Bl RIS uararass et i will caafins o sis by e Aol
P fhell won 't e b e iobie il e vl saeeny, el oo oo Bnl s penpetive geite sebbng Talk tw et W omn B pun do pead e

| p 4
& i'-f ceirel g ;r.' {levera 5?-1-3&11-{ ‘51-5{.&0@' 20y e
ymunicetions

Brand Siralegy & Communicalions

Brand Strategy & Com -:p..,._.--_.::

Foa dT4EE1N Sebeds wes bandosbesanng tom Lol Srous s FOrondlest s ng 0 Ban | b eee oo e

Tt RITV120, A Flass, CHPES Plavmn, iskobmabid Bk vy Wiy, g, Ligeos, 90 [0, 10 TLABAS, d0amad A S 2 Bk st W, M, S -1 T NI
Fekarn. Emad Li= At e

Brord Believers Brond Belieoers

rrrrrrrrrr & Communications Brand Strategy & Communications



